
Director/Producer/Exec Producer	 31% 

Videographer/Cinematographer	 17%

Editor/Post/Graphics/Visual Effects/Audio	 15% 

Corporate Management	 12% 

Engineering/Technical/Web Development	 7% 

Corporate Management	 12% 

Other	 9%

High-Level Audience

$100,000 is the average  
annual budget Digital Video Expo attendees  
spend on equipment and software every year.

With Buying Power

By the Numbers:
2011 Total  
Registrants: 4756

Don’t miss this opportunity to connect with this vibrant, innovative community. Reserve booth space today.

Jacqueline Gospodinoff, Sales Director: 212-378-0493; jgospodinoff@nbmedia.com

Susan Shores, East Coast Sales: 212-378-0400, x528; sshores@nbmedia.com

Jeff Victor, West Coast Sales: 847-367-4073, jeffvictor@comcast.net

Serving 
Multiple 
Market 

Segments

47%
Independent  
Producer/ 
Independent  
Production Co.

14% Training Educa-
tion, Corp Media,
Advertising, 
Marketing

16% Manufacturers,  
Consultants,  
Media Outlets, Other

6% Broadband TV, IPTV, Mobile TV,  
Live Productions, TV Stations, Cable

15% Post Production, Web Development, 
Audio Recording & Engineering

2% Government Agencies, 
Contractors

Digital Video Expo is the largest content creation 
event on the West Coast. A one-stop training,  
exposition and networking event, Digital Video  
Expo gathers leading technology innovators and 
content creation professionals for three days of  
next-generation technology, education and inspiration!

Conference September 19-21, 2012  
Exhibits September 19-20, 2012
Pasadena Convention Center, Pasadena California

www.dvexpo.com

EXPERIENCE DIGITAL VIDEO EXPO FOR YOURSELF!


